DSC H 6.6 Marketing of Financial Services

Unit-I: Difference between Goods and Services: Managing Service Counters — Integrated Service
Management — Service Elements.

Unit-II: Constructing Service Environment — Managing People for service Advantage — Service
Quality and Productivity — Customer Loyalty.

Unit-III: Pricing and Promotion Strategies: Pricing strategies — Promotion strategies — B2B
Marketing — Marketing Planning and Control for services.

Unit-IV: Distributing Services: Cost and Revenue Management — Approaches for providing
services - Channels for Service provision — Designing and managing Service Processes.

Unit-V: Retail Financial Services - Investment services — Insurance services - Credit Services -
Institutional Financial Services - Marketing practices in select Financial Service Firms.
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