
 

 BEST PRACTICE-1 

(NAAC format) 

1. Title of The Practice 
“FRUIT & VEGETABLE MARKET ANALYSIS” 

2. Goals 
A) Aims & Objectives 

♣ To make students aware of small scale agric marketing strategies. 
♣ To generate interest in marketing and enhance knowledge on aspects like 

purchase, sales with profits etc. 
 

B) Principles or Concepts 
● To make students practically learn marketing skills and also analyze the 

importance of Quality in fresh fruit and vegetable marketing. 
3. The Context 

Majority of the students are from rural background where in some of the 
families are dependent only on agriculture. Studying and understanding 
the local agric market would give them a firsthand experience to 
understand the marketing strategies, importantly the concept of product 
quality and fluctuating market rates of fresh fruits and vegetables.. This 
exposure will make the students confident in handling small scale business 
which can be later on extended to large scale ones. 

4. The Practice 
In this practice students were going to the nearby fruit and vegetable 
markets and gathering information from the vendor. Data regarding 
purchasing the products, selling prices, fluctuations in rates, profit and loss 
etc., are gathered and documented. After the fieldwork students are 
encouraged to prepare a Balance sheet of the vendor and analyze the data. 

Constraints & Limitations: 
Some students were timid and reserved to interact with vendors in the 

field and few others had a fear of the subject. 
5. Evidence of Success 

● Students developed their skill and knowledge to design their own business 
ideas. 



 

● This exercise helped the students to be interactive and learn the subject 
practically. 

6. Problems Encountered & Resources Required 
♣  Initially there was unwillingness to accept this practice as they were shy to be 

seen out in the markets interacting with vendors. However, they developed 
interest slowly. 

         
ACTIVITY-I     Date: 19-4-2022 
D. DAYAMANI studying I BCOM (VOC) visited the fruit and vegetable market in the village of 
NIDAMARRU. She took information a vendor’s investment, expenses, and his gains for 
preparing a BALANCE SHEET of his Business. 

 
Detail of the VENDOR: 
Name:  V.KALI VARAPRASAD 
Village: Nidamarru 
Dist:  west Godavari 
Type of Business: Vegetables 
Date of starting business: 1.4.2020 
             
ACTIVITY-II Date: 25-4-2022 
 
K. Pallavi studying I BCOM (VOC) visited the fruit and vegetable market in the village of 
NIDAMARRU. She took information a vendor’s investment, expenses, and his gains for 
preparing a BALANCE SHEET of his Business. 



 

 
Detail of the VENDOR: 
Name:  V.SRINU 
Village:  Nidamarru 
Dist:  west Godavari 
Type of Business: Vegetables 
Date of starting business: 1.5.2019 
                 

Sl. 
No. 

Date of the 
Activity 

Names of the students Class  Names of the 
vendors 

Name of the 
Market town 

1 19-4-2022 D.DAYAMANI IB.COM 
(VOC) 

V.KALI VARA 
PRASAD 

NIDAMARU 

2 25-04-22 K.PALLVI IB.COM 
(VOC) 

V.SRINU NIDAMARU 

3 28-06-22 R.ADARSH, B. AJAY 
BABU , D.SELVARAJ. 

 
IIB.COM 
(VOC) 

V.RAMA RAO PIPARA 

4 30-07-22 P.SAI KUMAR,BNV 
JAYARAJU,B.ANIJIBABU, 
D.SELVARAJ 

 
IIB.COM 
(VOC) 

T.BABU RAO PIPARA 

5 19-08-22 R.ADARSH IIB.COM 
(VOC) 

N.RAVISANKAR ADAVIKOLANU 

6 4-10-22 P.SAI IIB.COM 
(VOC) 

T.KRISHANA 
PRASAD 

GANAPAVARAM 

7 10-12-22 B.AJAY IIB.COM 
(VOC) 

B.SAI RAJU GANAPAVARAM 

 
Balance sheet of the vendor V. Kali Vara Prasad is attached herewith: 














