l 3

Meej_i’nn o, O1.02:209.0.

The defﬂthmuﬂ
_J_C}f‘?)_o_ﬁhh&n‘r of Coramus er r—Pacu.(t\T ond the &udials Orﬁ LB (o
T 6 hess?uec& 1o e E"d/shna ('Lm,.aium boy tml"'

o Gsal G “D@Mm&%”%
the benefile Cownge of Studentt —this acadecmic a{a&

9021-9025. A ‘PmDaSaJ ‘-?Pet-.nq D&M{S&Oﬁ tn Slask
Hhy  Gooe  <hadd be Subwited dn the anml
uuih ey 't_uﬂb Aﬂa&

(-;\E)UYSP D uralton = 2a v Lo dagys _ |

Studeat Intake. - 20t 3p [,FC%.S_’_} ‘
—"%Ymn'l_hm Despccercent - 1IsM _ (MLR's) ‘
Suromalive. Decescememt t 26  (MEQ's) -

W
P DUNSE 1t FD&&"MB?L ' Tbgma:if
.4 Ch.V.P.M.R. Govt mee Colf+ e e SmVPH.RRQO'

unnnrnvnnnm =Ja% (70

Staff =- 1- PSPt Poabu GANAPAVARAM-£34198: (W.G.Dist
Lec 1o Gvp Dpplicdion. — = A

s. B . Xani D_w\q; o lﬂ-tcluﬂqﬂ?

e fo Govomrer — ‘
“‘e‘(}nuvacﬁ_ha_ 2~
Lee in pna’hs"\ =

d

- qm presen 2 - :
1s %‘;’_/ = hali

e 8 D S‘l"fls"\d [ T B.Com = [‘).{Si’,"n'_g‘lqa._

(¥ Scanned with OKEN Scanner



SIEHVIP M I GOVISIENMIENT DICGIISE e
COLLBEGE: GANAPAVATRAM & k

N - e AR ~

Date: 08.02.2022

From

P.Bala Manikanta

Dept. of Commerce

SCHVPMR Govt. Degree College
Ganapavaram

To

The Principal

SCHVPMR Govt. Degree College
Ganapavaram

Sub: Curriculum Enrichment for 2021-22 - Dept. of Commerce - proposal for starting a Centificate
Course in Digital Marketing - Request for permission - Reg.

This is to submit that the Dept. of Commerce is proposing to start a Certificate Course in “Digital
Marketing™ during the academic year 2021-22 so as to enrich the existing curriculum for the benefit of
the students. Hence, this proposal is submitted seeking your permission.

Course duration : 30 to 40 days

Student intake : ' 20 to 30

Name of Faculty : P.Bala Manikanta
Formative Assessment : 15 marks (objective type)
Summative Assessment : 25 marks (objective type)
Qualifying mark : 15

Objectives:

% To educate students on basic concepts of Digital marketing
% To empower students Constructing Brand Value and Awareness. ...
% To develop students’ skills in Reduce cost prices for New Customers.

Lo
lr:ﬁlrg ol the DJ]CI'I of Commerce

Departmant of Uonmerce
S ChV VMR Govt Dewire College
GANAPAVARAM LH42193

W.G Dt a2,
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m SRI CHINTALAPATI VARA PRASADA MURTHY RAJU
@ GOVERNMENT DEGREE COLLEGE
o e SIS TATTILIATEDITOADIKAVE NANNAY A UNIVERBI T YISTACCHED ITED NAAE/S!

ESTDONST

Proceedings of the Principal (FAC), SCHVPMR Govt, Degree College, Ganapavaram

Present: Dr M. Syambab, M.Sc., Ph. D.,

Re.No.23/3/CC-21-22 Dated -08.02.2022
Sub: Dept. of Commerce - Proposal for Certificate Course in Digital Marketing for the academic year

2021- 22- Permission granted - Orders issued - Reg.

The Principal, SCHVPMR Govt. Degree College, Ganapavaram is pleased to grant permission to
launch a Certificate Course in “Digital Marketing” by the Department of Commerce during the
academic vear 2021-22. The In-charge, Department of Commerce is requested to follow the due

procedure for conducting the said course and submit a report thereof.

bl

PRINCIPAL
S.CH.V.P.M.R.Govt.Degree College
GANAPAVARAM-534198. (W.G.Dist)

e am———
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Certificate Course on “Digital Marketing”

Academic Year 2021-22
Total Instructional Hours: 30
Syllabus

Unit 1: Introduction to Digital Marketing.

Principles of Digital Marketing: Digital Marketing Channels; Tools to Create Buyer Persona; Compgetitor
Research Tools, Website Analysis Tools, ete.(S hours)

Unit 2 : Content Marketing.

Content Marketing Concepts & Strategies; Planning, Creating, Distributing & Promoting Content;
Optimize Website UX & Landing Pages; Measure Impact; Metrics & Performance; Using Content
Research for Opportunities, etc. (8 hours)

Unit 3 : Social Media Marketing.

Introduction; Major Social Media Platforms for Marketing; Developing Data-driven Audience &
Campaign Insights; Social Media for Business; Creation & Optimization of Social Media Campaigns,
etc.(5 hours)

Unit 4 : Search Engine Optimization.

Search Engine Optimization Fundamentals; Keywords and SEO Content Plan; SEO & Business
Objectives; Writing SEO Content; On-site & offsite SEO; Optimize Organic Search Ranking, etc.(5
hours)

Unit 5: Web Design.

Web design, optimization of websites; Publishing a basic website; User-centred Design and Website

Optimization; Design Principles and Website Copy; Website Metrics & Developing Insight, etc. (7 hours)

P. Bala Manikanr

Course Coordinator

Departmant of Co mmerce

'1’}
P PRINC AL tidhV P.M .R. Govt Dagr;q LO"eg
5.CH.V.PM.R.Govt.Degree College GANAPAVARAM - 534 198
GAMAPAYARAM-534198. (W.G.Dist) W.G.Dt, A, P,
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DEPARTMENT OF COMMERCE
Certificate Course on “Digital Marketing”

Course Qutline

Course Duration 30 to 40 days

Course Fee Nil

Target Group BCOM (GEN & COMP)
Student intake 20 to 30 (First Come-First Serve)
Start Date 15.02.2022

No. of Modules 5

Formative Assessment 15 marks (objective type)
Summative Assessment 25 marks (objective type)
Qualifying Mark 15

Name of the Course Coordinator P.Balamanikanta

Student Registration Form

Date: 15.02.2022

Name of the Student A o 10 W-&/‘ (Lag

Admission Number 17019

Batch o L‘J .

Year and Program studying Qo2 -
Semester : '1

Signaturdof e Student Sigmture of the Course

Depagy !\cﬂ\l.u 'ﬂb@l erce
st LWV P MR, Govt Degree Collegn
UGANAPAVARAM - 534 19
W.G.Dt,, A, P,
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DEPARTMENT OF COMMERCL,

Certificate Counrse on “Digital Marketing”

Course Qutline

Course Duration

30 1o 40 days

Course Fee

Nil

Target Group

BCOM (GEN & COMP)

Student intake

20 10 30 (First Come-First Serve)

Start Date

15.02.2022

No. of Modules

Formative Assessment 15 marks (objective type)
Summative Assessment 25 marks (objective type)
Qualifying Mark 15

Name of the Course Coordinator P.Balamanikanta

Student Registration Form

Name of the Student
Admission Number

Batch

Year and Program studying

Semester

S‘_@I_ﬁi (( 1¢ Studen GJ

Date: 15.02.2022

' B Dhamas 5P ]QWCU
$ o220
. C)IQ
202) -2
)

b

. F Q.LL-LW\Oin "‘t
Signatmre of the Cowrse
O Ch d,\‘ 4 \‘J/td?

- ~
Depay mant of (-onmwn:e

i Ch.v P.M.R Go
HMUR, vi D'Qhw C
GANAPAVARAM . 53495 ' *97

W. G. Ot., AP,
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(Affiliated to Adikavi Nannaya University, Rajamahendravaram, A.P.)

Department of Commerce

Certificate course on “Digital Marketing”

List of Students Enrolled

Academie Year: 2021-22

Student signature

SL.No. | Admn. No. Class Name of the Student

1 7017 I B.COM(G) ALUBILLI ADITYA ) .Q[;@T‘u\ A

2 7018 I B.COM(G) BOCHULA ANESH 'Bn //’Y‘l /"%'

j 7019 I B.COM(G) BODIGADDA SAMUEL RAJU %3}“\0&/ R\

4 7020 I B.COM(G) BUDDALA DANA SRI RAMYA B D.S RavnaVe

5 7021 1 B.COM(G) CHAVVAKULA MAHESH VARMA ) M&‘\CA‘L" O

6 7022 1 B.COM(G) DEVABATHULA YUVARAIJ T)- yLWD\D'g.X

7 7023 I B.COM(G) GIDDA ANANTHA KUMAR . w’\;\;m ==
7024 I B.COM(G) GUDISE JHANSI LAKSHMI 61 \&qmsJakngr

9 7025 1 B.COM(G) KOMATI SRIVALLI X - 5%\“\;_\

10 7026 1 B.COM(G) KOTA NITHIN RAJU K N; L*‘f\ ‘{{_L?LA

1 7027 1 B.COM(G) MAMIDISETTI DEVI SIRI JYOTHI 1.0 . %ew" "—"7:"5”'\-9

lIZ 7028 I B.COM(G) MANUKONDA YESU DAINI H. y mllﬂl

15 7029 | | B.COM(G)

MARISETTI SRAVA NTHI $ " “ r
1 C

15 7031 | | p.com(G) | PILLA BHASKARA VENKATA PRASAD c'a 2. 25 q ]
i 7032 | gcom@) | POTHURAIUHANUMANJAYAPRADA | p 2t &jmﬁmad&
- 7033 | | p.com@) PULIGEDDA PRASANTHI D Tl
7034 | [ p.com@Gy | PUVVALA GOLLA SAI DURGA RAO
P B.COM(G) R 2l MR G 4 B0
o | 7035 | oM@ RAPAKA PRASANTH . PRASANW
20 7036 | B.COM(G) SANAM MALLESWARA RAO S Malbgguoas
W PR bowacbact
Principa><__ course umulumtur
PRINCIPAL rartmant of Co weive

S.CH.V.P.M.R.Govt.Degree College
GANAPAVARAM-534198, (W.G.Dist)

ML P MR, Govt Degiew ¢
q“l\iAPAVARAM 534 193
w G D‘a. Ai PI

U“ey..
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EPARTMENT OF COMMERCE

Certificate Course in ** Digitill Marketing”
Formative Assessment Test -1 l.(l3.%022 Max. Marks: 15 Time: 30 minutes
Name of the Student: M. S'BVO\Y\"’RX Batch no:] R lod{gNdm no: 5 029

1. ___ . social media, mobile apps. and other digital channels arc all examples of digital marketing
used by companies and companies . (
A.Scarch Engines  B. Website C.Emails D. All of the above ‘/
2. arcused in digital marketing. L)
A.Electronie devices  B.Internet C.Both Aand B D. None of the above
3.___is/are the main component(s) of digital marketing. ( D)\/
A.SEO B. SMO C.SEM D.All of the above
4. What is the full form of SEOQ? () \/
A.Search Engine Optimal B. Social Engine Optimization

C. Search Engine Optimization D.Social Engine Optimal

5. What is the full form of SEM? p’ ( oAJ K

A.Social Engine Marketing B.Search Engine Market

C. Search Engine Management D.Social Engine Management
6. What is the full form of SMO? (D \/

A.Social Media Optimal B. Scarch Media Optimal

C.Search Media Optimization D.Social Media Optimization P
7. In recent years, digital marketing has also become more relianton . ()

A.Email B.Affiliate C.Both A and B D. None of the above
8.Using __ . youimprove your site's structure and content and conduct promotional activities to
enhance your ranking on search engines. { YN

A.Search Engine Optimization ~ B.Social Media Marketing
C. Social Media Optimization  D.Search Engine Marketing

9. ____is/are part(s) of SEO. ( W
A.Off-Page B.On-Page C.BothAand B D. None of the above (

10. In On-Page SEO, website owners use various methods and measures within their own websites to

improve their website's _ on search Lngines. ( A] k
A.Pages B. Ranking C. Portal D, Data '

11. An on-page search engine optimization strategy involves dealing with elements of SEO within o
website. such as »Eele,

A. Meta Tags B. Technical Tags  C, Content Quality D. All of the above -

12. The important On-Page SEO factor(s) is/are — (%

A. Meta Tags B. Sitemap C. Canonical Tag D. All of the above

13, contain meta tags that contain information ubout their content. 0 /\-\

A. Pages 13 .Sites C .Portals D. Browsers

14. The meta tags provide information about the A )X

A. Page 13. Author C. When it was last updated D, All ot the above i
15. As Metia Tups help search engines--the page, they are extremely important in eems ul“h‘li(‘.l\(“ )
A. Understand 13, Index C. Both A and B D, None of the above Jaa

(¥ Scanned with OKEN Scanner



Certificate Course in “Digital Marketing”
Formative Assessment Test -11.03.2022 Max. Marks: 15 Time
Name of the StudentB \Dﬁom Q1 'waljuich nof[@,.Com Adm

1. ____.social media. mobile apps. and other digital channels are all examples of digital marketing
used by companies and companies 4 (/%)
A.Secarch Engines B, Website C.Emails D. All of the above

2. arcused in digital nmrkcling./ ()
A.Electronic devices  B.Internet C.Both A and B D. None of the above

3. is/are the main component(s) of digital marketing. \/ (D)
A.SEO B.SMO _— C.SEM D.All of the above

4. What is the full form of SEQ? : ()
A.Search Engine Optimal B. Social Engine Optimization

C. Search Engine Optimization D.So¢ial Engine Optimal
5. What is the full form of SEM?

A.Social Engine Marketing B.Scarch-Engine Market
C. Search Engine Management D-Social Engine Management
6. What is the full form of SMO'

A.Social Media Optimal B. Search Media Optimal
C.Search Media Optimization D.Social Media Optimization 7

(T9
(D)

7. In recent years. digital marketing has also become more reliant on

A

A.Email B.Aftiliate C. Both A and B D. None of the above
8.Using . you improve your site's structure and content and conduct promotional activities to
enhance your ranking on search cngines/ (A)

A.Search Engine Optimization ~ B.Social Media Marketing

C. Social Media Optimization D.Search Engine Marketing
9. isfare part(s) of SEO. (Y

A.Off-Page B.On-Page C.BothAand B D. None of the above —~
10. In On-Page SEO, website owners use various methodsand measures within their own websites to
improve their website's on search Engines ( B

A.Pages " B. Ranking " C. Portal D. Data
11. An on-page search engine op imiZation strategy involves dealing with elements of SEO within a
website. suchas . ete. ) (D
A. Meta Tags B. Technical Tags  C. Content Quality™  D. All of the above
12. The important On-Page SEO factor(s) is/are T/ =5 (D )

A. Meta Tags B. Sitemap C. Canonical Tag D. All-of the above

13. ____ contain meta tags that contain information about their content.w” RYAR)

A. Pages B .Sites C .lrortals , " D. Browsers

14. The meta tags provide information about the _1_/“./ ()

A. Page B. Author C. When it was last updated D, All of the above

15. As Meta Tags help search engines--the page, they are extremely important in terms of' {5 U{ &)
A. Understand 3. Index C, BothAand B 1. None of the above
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Certificate Course in ¢

“Digital Marketing” : //}
nut

Summative Assessment— 31 03 2022 Max. Marks: 25 Time: 50
Name of the Student: V), SaVa n”'u Group?) £.lnm(4" Admn. No..ib;z -

Answer all the following (25 X 1 = 25) /
1) Which of the following is the correet depiction of Digital Marketing )

A.E-mail Marketing  B. Social Media Marketing C. Web Marketing D. All of the above

2) doesn't fall under the category of digital marketing ﬁ))/

ATV B. Billboard C. Radio D.All of the above ‘
3) Which of the following is incorrect about digital marketing? (@/7 :"
A Digital marketing can only be done offline B. Digital marketing cannot be done offline.

C. Digital marketing requires electronic devices for promoting goods and services.

D. In general. digital marketing can be understood as online marketing. web marketing. and e-

mail marketing. g
4) How many types of pillars do we have in digital marketing? .{/Ef’/

Al B. 2 C. 3 D.4 e,
5) Which of the following is involved in the digital marketing process? /(,fj]

A.RSA B.Voice Broadcasting C.Podcasting  D. All of the above

6) What is the name of the process in which marketing is achieved by incorporating tools, technigues,
electronic devices, technologies. or systems? ‘{,_(e;(j
A. Internet Marketing B. Direct Marketing C. Electronic Marketing D.Interacuve
Marketing
7). In Content marketing the content should be? (P g
A. valuable B. relevant C. consistent D. Allof the above ey
8). Content marketing aims . A ﬁ\ )
A. drive profitable customer action B. distract defined andience C. lose detined
audience ). None of the above
9). Approximately how many businesses content marketing is used? {*C ; S
AL 20%10 30%, 13, 40% to 50% C. 60% to 70% . .\‘.U:‘-, o
0% |
10). Which of the Tollowing comes under content pyramid? D)
A. blog post 13, social update . Tweels D All of the above

1

(¥ Scanned with OKEN Scanner



% g T =
11). Which of the following its not a benelit ol content marketing? Fas

A. Increased sale 3. Better customers who have more loyalty C. less engagement
D. Cost saving 0
12. Which of the {ollowing is NOT a Social Media Platform? /(/‘f;
A. Face book B. Twitter  C. Instragram D.Google
13. How many Social Media Classification tools are there? (/‘Ej"
A2 B.3 <. 4 D. 5
14. Which of the tollowing is a Social Media Classilication tool? 4 ]/f”
A. Social Publishing B. Social Networking — C. Photo-based Social ng
D.All of the above
15.-~content through social media (videos and written text) allows us to disseminate in Furmminn/(,glf
A. Networking B. Publishing C. Marketing D.Advertising
16. The use of social networking sites for sharing photos is knownas . %/ )
A. Social Networking B.Photo-based Social Networking ~ C.Social l’ubiishiﬁg
D.Social Marketing
—
17.SMM helps improve — }Qi
A. Brand Awareness B.Product Visibility C. BothAand B D. None of lh:. above
18. Marketers who are successful focus primarily on ____ the value of their products . ( B
A. Depreciating B.Enhancine C. Demonizing D. None g
19.What does SEO stand for? )
A. Search Engine Optimal  B.Social Engine Optimal C. Search Engine Oplimizalign
D.Social Engine Optimization « )
20.Search engine optimization (SEO) is an effective method for ____ the ranking of websites in .
search engine results. -("ﬂ' )
A. Increasing B. Decreasing C. Lowering D. None
21.Which of the following key metrics is/are used by search engines? (- ‘-\r_.
A. Links B. Contem C. Page Suructure D. All of the above
22.Which of the following is/are anfexample of Black Hat SEO? (DN
A. Keyword Stuffing 1B.Duplicate Content C.Cloaking D, All ot the above
23)How many colour names are used by the browsers? ( ,Q ) \\
(A)yg (B3)18 (C)12 (D) 16
24)Which tag is used 1o display text in title bar ol a web documem? ( et} \ ~\
(A) Body tag  (13) Meta tag (C) Title tag (1) Conmment g
25)1 he attribute is used o identily the values of variables K ﬁr;
(A) tex! (13) http  C) content 1) name .
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Certificate Course in
“Digital Marketing”

Summative Assessment—31-03-2022 Max. Marks: 25 T ;
Name of the Student: Y2 ., Thna .:;98 Namulroup: 1 POyn (Y Adinn=No.Z3-02.0

Answer all the following (25 X 1 = 25) 4

1) Which of the following is the correet depiction’of Digital Marketing M
A.E-mail Marketing  B. Social Media Marketing C. Web Marketing D. All of the above

2) doesn't fall under the category of digital marketing \LX
ATV _ B. Billboard C. Radio D.All of the above

3) Which of the following is incorrect about digital marketing? L{i
A Digital marketing can only be done offline B. Digital marketing cannot be done offline.

C. Digital marketing requires electronic devices for promoting goods and services.
D. In general, digital marketing can be understood as online marketing. web marketing. and e-

mail marketing.

4) How many types of pillars do we have in digital marketing? M
Al B. 2 C. 3 D. 4

5) Which of the following is involved in the digital marketing process? . /{_Q')’/

A.RSA B.Voice Broadcasting C.Podcasting  D. All of the above

6) What is the name of the process in which marketing is achieved by incorporating tools. techniques.

electronic devices, technologies. or systems? /(,c’ T

A. Internet Marketing B. Direct Marketing  C. Electronic Marketing D.Interactive

Marketing

7). In Content marketing the content should be? A,D}

A. valuable B. relevant C. consistent D. All of the above

8). Content marketing aims | (ﬁi T

A. drive profitable customer action B. distract defined audience C. lu.:\: defined

audience 1D. None of the above

9). Approximitely how many businesses content marketing is used? (@)

AL 20% 10 30%, B3, 40% to 50% L 60% 10 7004 D. $0% to

90%% , 2

10). Which of the following comes under content pyramid? ’,{D) ‘

A. blog post 13, socinl update o Tweers D. All of the above
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11). Which of the following, its not a benelit of content marketing? (1)
AL Inereased sale B, Betler customers who have more loyalty ', Tess engapement

D. Cost saving

12. Which of the following is NO'T a Social Media Platform? /[5{'3' }.
A. Tace book B. Twitter  C. Insteagram IJ.(imlrgIc

13. How many Social Media Classification tools are there? {)5/}
A2 B.3 C. 4 D, § \

14. Which of the following is a Social Medin Classification lool? (%Y%)
A. Social Publishing B3. Social Networking €. Photo-based Social Networking

D.All of the above

15.-~content through social media (videos and written text) allows us to disseminate information ( %)

A. Networking B. Publishing C. Marketing D.Advertising

16. The use of social networking sites for shari ng photos is knownas (¥)
A. Social Networking B.Photo-based Social Networking —— C.Social Publishing
D.Social Marketing i
17.SMM helps improve — V,(/G_ )
A. Brand Awareness B.Product Visibility C. BothAand B D. None of the above
18. Marketers who are successful focus primarily on — the value of their produets . ( O?L
A. Depreciating B.Enhancine C. Demonizing D. None —
19.What does SEO stand for? @S
A. Search Engine Optimal ~ B.Social Engine Optimal  C, Scarch Lngine Optimization
D.Social Engine Optimization ( )
20.Search engine optimization (SEO) is an ¢ffective method for —_ the ranking of websites in e
search engine results, , g/ﬂ'/)
A. Increasing 3. Decreasing C. Lowering 1. None i
21.Which of the following key metrics is/are used by search engines? L_.'DJ}.
A. Links B. Content C. Page Strueture D. All of' the above

ar—

22.Which of the following is/are an/example of Bluck Hat SEOQ?

A. Keyword Stuffing B Duplicate Content C.Cloaking D, All of the above
23)How many colour names are nsed by the browsers? ( A 7\
(A)8  (B) 18 (C)12 (D) 16 f
24)Which tug is used to displuy text in title bur of' o web document? (e, }N
(A) Body tag  (13) Meta g (C) Title tup (1) Comment tay |
25)1he attribute is used to identity the values of vartables { Ci
(A) text () hitp ) content D) nume
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Ad Fa HA Total | Grac Signature
SL.No. |’ ;\‘“m' Class Name of the Student Marks | Marks ; 'c
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2 | 7018 [B-Com(G) BOCHULA ANESH AB AB AB B | catmnn
3 | 7019 [B.Com (G) BODIGADDA SAMUELRAJU 11 20 31 A %.‘ -
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" J o
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DEPARTMENT OF COMMERCE

Certificate Course on “Digital Marketing”

Report

Course started on 15 February 2022 with a target to give basic Digital Marketing
knowledge to Commerce students. Twenty students from | B.com. Joined and
seventeen students completed the course successfully. The course covered basic
Digital Marketing concepts like the Role and importance, Types of Digital Marketing,
Factors influencing the Growth of Digital markets in India. Content Markrting Concepts &

Strategies.
Digital Marketing is a perfect opportunity for the students to work from home and

earn a decent income part -time .digital marketing is one of the trending professions and the
nature of work is also dynamic .if you are a student looking to earn extra income to support
your studies digital marketing can do for you

With benefits such as improved knowledge and skills ,increased confidence ,better
career opportunities ,increased effectiveness,improved ability to measure results,networking
opportunities ,and flexibility ,taking a digital marketing course is a smart investment for
anyone looking to improve their digital ma rketing .

Learning Outcomes

® students able to develop and execute a marketing plan, incorporating all elements
of the marketing mix, segmentation and positioning strategies and other elements.

® Student Have an understanding of the role of both digital and traditional media in
marketing, and the intersection of online and offline strategies and tactics.

® Student able to guide the development of a digital presence from a marketing
point of view.

® The student become proficient in marketing analytics and quantitative evaluation
of the marketing environment.

E___,&Aiﬂw;fb&wt'
-:‘——e P. Balamanikanta
PRINCIPAL

S.CH.V.P.M.R.Govt.Degree Colle. Course Coordinator
GANAPAVARAM-534198. (W.G.Dist)
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