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Introduction

World Population Day, observed annually on July 11, serves as a global platform to raise
awareness about population-related issues and their impact on development, health, and the
environment. The theme for World Population Day 2025 focuses on "Investing in Family
Planning: Empowering People, Building Nations", emphasizing the vital role of informed
reproductive choices in shaping sustainable communities.

In this context, understanding the community's opinion on family planning becomes crucial.
Family planning is not just a health intervention—it is a means to improve maternal and child
health, reduce poverty, empower individuals (especially women), and support national
development goals. The perception and acceptance of family planning methods vary across
communities due to factors like education, cultural beliefs, access to healthcare services, and
socioeconomic status.

To gauge public awareness, attitudes, and practices related to family planning, a community-level
opinion study was conducted as part of the World Population Day — 2025 observance. This report
presents the key findings of that study, offering insights into the current level of awareness,
misconceptions, challenges, and potential strategies to enhance community participation in family
planning initiatives.

Objectives of the Survey

1. To assess community awareness about the importance and benefits of family planning in
the context of population control and family welfare.

2. To identify barriers and misconceptions that prevent individuals or families from
adopting family planning practices.

3. To evaluate the accessibility and effectiveness of existing family planning services in the
community.

4. To promote informed decision-making about reproductive health through education and
community engagement.

5. To gather suggestions and feedback from the community on how family planning

initiatives can be improved and made more culturally acceptable.

Method of Survey
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Education and skill development
Major findings and Suggestions

+« Family planning decisions were predominantly made by men in rural and semi-urban areas,
with women having limited say.

« Cultural taboos and religious misconceptions were found to be significant barriers to the
acceptance of modern family planning methods.

« Launch consistent and culturally sensitive campaigns to educate the community about the
safety and benefits of various family planning methods.

s Equip ASHAs, ANMs, and local health staft with updated knowledge and communication
tools to spread accurate information.

% Engage respected figures to dispel myths and foster positive attitudes toward family
planning within communities.

+ Introduce age-appropriate sexual and reproductive health education in schools to build

awareness from a young age.

% Utilize social media, mobile health apps, and local radio to reach diverse age groups

Apart from the physical family planning knowledge, many respondents expect that the government
has to focus on quality education, provision of employment opportunities, skill development for
realizing the theme of World Population Day 2025 - “Empowering young people to create the

families they want in a fair and hopeful world”.
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